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✺ brand community
This is where iT comes TogeTher.

When you build your own community, you not only connect with people over a shared cause, you will also have a 
supportive group who will buy and spread the word about your product/service

It will take work, dedication and persistence, and sometimes it might take you out of your comfort zone, but the 
reward is people who love what you‘re doing and who you can connect with.

so ask yourself this:
•	 Ultimately, what’s the purpose behind the community?

•	 Are you helping people get answers to questions on your product?

•	 Or is it to share the same passion?

•	 What are you doing for your community members to stay engaged?

•	 What kind of platform do you want to use? Instagram, Facebook (group), a forum...?
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Use the next page to write down some thoughts and ideas.

when The vision is clear,  Things will fall inTo place.



✺ brand community02



✺ brand content
geTTing clear on whaT kind of conTenT you wanT To share wiTh your
communiTy will help you To consisTenTly plan and creaTe iT.

The biggest challenge and at the same time most important aspect is to create content that is worth sharing. One 
way of doing that is if you put your audience in the spotlight, by finding ways where they can submit something 
and are featured, for example. In the end what matters, is that your content is valuable for your community.
Answer the following questions to start brainstorming.
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whaT are your clienTs/communiTies pain poinTs?

whaT value can you provide Them Through your conTenT?

how can you geT Them To engange wiTh your conTenT?

whaT formaTs do you wanT To use? (video, blog posTs, educaTional posTs... .)



✺ brand content - topics04
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Do this exercise to determine what topics you want to cover and in what way and
format you can present it to your audiences.

What is your core
message?

Which subtopic
falls under your
main message?

How would you like to 
talk about this topic

e.g. detailed blogposts with tips and 
your own experiences

e.g. explanatory 
Instagram 
carousels

e.g. entertaining videos

e.g. Behind
the Scenes

e.g. „unfiltered“ Instagram Stories 
from everyday life

e.g. Making off Reels
(of a product, a vidoe, 

etc...)

e.g. info about materials
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Here is another page so you can give free rein to your ideas :)



✺ content - strategy06

In order to reliably deliver content, it‘s helpful to come up with a little strategy plan. Since you‘ve
determined your content and the format in which you want to communicate it in the previous
exercise, you can schedule a day for content creation once a week, for example, in order to have what 
you need ready for the rest of the month.

don‘T Take on Too much righT away and sTarT small. ask yourself how many posTs/
arTicles/videos are realisTically doable and deTermine how ofTen you wanT To share 
someThing.

how many and on which days of The week do you wanT To share?
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whaT formaT do you wanT To posT and how ofTen? (e.g. 1 video/every 2 weeks, 1 blogposts/month)

on how many and on which days do you wanT To prepare conTenT?

✺ content - strategy



Questions?

J u s t  s e n d  m e  a n  e - m a i L

I‘m looking forward to hearing from you!

hello@madelinemack.de
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